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Tiirk¢e Bashgi
Engelli istihdamina Yonelik Hazirlanan Kamu Spotu Reklamlar:
Amerika Birlesik Devletleri Cahsma Bakanhgi Uzerine inceleme

Ingilizce Bashg
The Public Spot Advertisements Regarding Disability Employment:
An Examination on United States Department of Labor (DOL)

Tiirkce Ozet

Son yillarda diinya genelinde engelli bireylerin istihdamina yonelik pek ¢ok yasanin yiiriirlige girdigi
goriilmektedir. Yiriirlige giren bu yasalar kapsaminda igverenler, engelli bireylerin g¢alistirmalar
konusunda tesvik edilmektedir. Diger yandan engelli istihdamina yonelik hazirlanan kamu spotu reklamlart
ile de engellilerin ¢aligma hayatma kazandirilmasi amaglanmaktadir. Ozellikle yakin zamanda Amerika
Birlegik Devletleri Caligma Bakanhgmin destegiyle hazirlanan "What can you do?/Ne yapabilirsin?" isimli
reklam kampanyasi engelli istihdami konusunda gerek ulusal gerekse uluslararasi alanda farkindalik
olugturulmasinda onemli bir rol oynamugtir. Bu ¢alisgmada "Ne yapabilirsin?" bashkli reklam
kampanyasinda, engelli istthdamini arttirma amaciyla engelli bireylerin nasil ve ne sekilde kamu spotu
reklamlarinda sunuldugu ortaya konulmaya calisilmigtir. Caligma kapsaminda nitel aragtirma
yontemlerinden gostergebilimsel analiz yontemi kullanilmistir. Calismada incelenen kamu spotu reklamlari,
Isvigreli dilbilimci Ferdinand de Saussure'iin Gostergeler Modeli 1s131nda analiz edilmistir. Calismada elde
edilen bulgularda, kamu spotu reklamlarinda engellilerin istthdama katkilar1 olmadig1 yoniindeki olumsuz
mitlerin ortadan kaldirilarak, aksine istthdamim 6nemli bir pargast olduklart seklinde olumlu mitlerin insa
edilmeye calisildig1 ortaya ¢ikarilmstir.

Ingilizce Ozet

In recent years, it has been observed that many laws have been put into effect worldwide for the
employment of disabled citizens. Within these laws, employers have been encouraged to employ disabled
citizens. On the other hand, it is aimed to bring the disabled citizens to the working life by public spot
advertisements prepared for the disability employment. Especially the advertising campaign "What can you
do?" prepared with the support of Department of Labor in United States played an important role in raising
awareness on the employment of disabilities in both national and international areas. In the study, it was
tried to show how and in what way the disabled citizens are presented in public spot ads in order to increase
the employment of disabled people at the advertising campaign "What can you do?". In this study, semiotic
analysis method in qualitative research methods was used. The public spot ads examined in the study were
analyzed in the light of the Indicators Model of the Swiss linguist Ferdinand de Saussure. In the findings
obtained in the study, it was revealed that positive myths that disabilities are an important part of
employment were attempted to be constructed by eliminating the negative myths that they don't have
contribution to employment in public spot advertisements.
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